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Abstract

Effective communication in non-profit advocacy requires not only skills but also a shared
understanding of key terms and concepts. This Teaching Paper provides a glossary of
presentation and advocacy terms designed to support practitioners, students, and
educators in aligning vocabulary with practice. Covering concepts from classical
persuasion (ethos, pathos, logos) to modern communication techniques such as framing,
visual design, and webinars, the glossary establishes a common reference point. Each
entry is paired with a practical note to illustrate its application in real-world non-profit
contexts, such as donor engagement, volunteer mobilization, or policy advocacy. By
standardizing language, this glossary fosters clarity, enhances training, and bridges
academic theory with field practice.
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Executive Summary

Non-profits work across diverse contexts where clarity in communication is vital.
Misunderstanding or inconsistent use of terms can undermine collaboration and training.
This Teaching Paper presents a structured glossary of communication, persuasion, and
advocacy terms, ensuring a shared vocabulary for professionals and students. It covers
core categories:

. Persuasion and Advocacy Concepts: Ethos, pathos, logos, advocacy, framing,
influence.

. Delivery Techniques: Vocal techniques, body language, gestures, vocal warm-
ups.

. Audience Engagement Tools: Storytelling, personal stories, surveys, feedback,

call to action.
. Visual Communication: Visual aids, design principles, visual hierarchy.

. Professional Practice: Peer review, transparency, community engagement,
stakeholder management.

The glossary serves as both an academic resource and a practical training tool.

Purpose and Learning Objectives
The purpose of this Teaching Paper is to provide a reference glossary for non-profit
professionals engaged in advocacy and presentations.

Learning Objectives:

. To standardize key terms used in advocacy and presentation practice.
. To connect academic concepts with real-world applications.
. To strengthen training, teaching, and self-reflection in communication practice.

Background and Context

Shared terminology is critical in both academic and professional contexts. Bryson (2018)
highlights the importance of clarity in strategic communication, while Drucker (1990)
emphasizes precision in leadership language. Glossaries are frequently used in training



materials to support common understanding and capacity building (Patton, 2011). For
non-profits, where diverse teams and stakeholders collaborate, a glossary helps bridge
cultural, disciplinary, and experiential gaps.

Practical Guide (Glossary of Terms)
Each term is defined academically and paired with its practical application in non-profit
communication.

. Advocacy: Supporting a cause to influence policy or public opinion. Practice:
Used when lobbying for community rights.

. Body Language: Non-verbal gestures, posture, and expressions. Practice:
Reinforces trust during donor meetings.

. Call to Action: Directive encouraging audience action. Practice: “Sign up today”
at the end of a presentation.

. Community Engagement: Collaboration with local groups. Practice: Inviting
residents into project design.

. Credibility (Ethos): Trustworthiness based on knowledge and integrity.

Practice: Sharing personal experience in the field.

. Deep Breathing Exercises: Methods to reduce anxiety. Practice: Used before
speaking at large conferences.

. Emotional Appeals (Pathos): Persuasion through values and feelings. Practice:
Sharing a beneficiary’s personal story.

. Eye Contact: Looking directly at the audience. Practice: Builds confidence and
connection in presentations.

. Feedback: Audience or peer input for improvement. Practice: Using surveys
after workshops.

. Framing: Presenting information to shape perception. Practice: Framing poverty
as a “‘justice issue” rather than “charity.”

. Gestures: Movements to emphasize meaning. Practice: Using open hand
gestures during advocacy speeches.



Hierarchy: Arrangement of elements by importance. Practice: Prioritizing key
statistics on a slide.

Impact Data: Evidence of program outcomes. Practice: Presenting child literacy
rates in donor reports.

Influence: Ability to affect behavior or opinions. Practice: Persuading
policymakers to fund education programs.

Logos (Logic): Persuasion through reason and facts. Practice: Presenting cost-
benefit analysis to donors.

NGO: Independent, mission-driven organization. Practice: Implementing
development programs in local communities.

Non-Verbal Communication: Cues beyond words. Practice: Tone of voice and
posture during presentations.

Open Body Language: Signals of receptiveness. Practice: Uncrossed arms when
speaking with community members.

Peer Review: Evaluation by professional colleagues. Practice: Requesting
feedback on advocacy strategy.

Personal Stories: Narratives to humanize issues. Practice: Sharing a volunteer’s
journey at an event.

Pronunciation: Clarity of spoken words. Practice: Essential in multilingual
advocacy settings.

Public Speaking: Delivering a speech to inform or persuade. Practice: Key for
fundraising galas.

Stakeholder: Individuals or groups with vested interest. Practice: Mapping
donors, beneficiaries, and policymakers.

Storytelling: Using narrative for engagement. Practice: Explaining impact
through a family’s experience.

Survey: Collecting data from participants. Practice: Measuring community
priorities.

Transparency: Openness and honesty in operations. Practice: Publishing
financial reports online.



. Vocal Techniques: Adjustments of tone, pace, and volume. Practice: Slowing
pace for emphasis in advocacy.

. Visual Aids: Supporting tools like slides and charts. Practice: Showing graphs in
training sessions.

. Visualization: Imagining successful outcomes. Practice: Used in preparation for
public speaking.

. Vocal Warm-Ups: Exercises to prepare voice. Practice: Practicing tongue
twisters before speaking.

. Volunteer Programs: Initiatives for community contribution. Practice:
Mobilizing youth as local facilitators.

. Visual Hierarchy: Ordering elements for clarity. Practice: Making headlines
larger on slides.

. Visual Design Principles: Guidelines for slide design. Practice: Using contrast
for readability.

. Webinars: Online interactive presentations. Practice: Hosting donor updates
remotely.

. Workshops: Interactive group learning sessions. Practice: Training community

leaders in facilitation.

Case Study

A women’s empowerment NGO in East Africa developed a training program for
community advocates. To ensure consistency, they introduced a glossary of
communication terms in all workshops. Participants reported greater confidence in
applying concepts like “framing” and “call to action.” Trainers noted improved clarity in
group discussions, and the glossary became a permanent part of the organization’s
advocacy toolkit.

Common Challenges and Tips
. Challenge: Overloading participants with definitions.
Tip: Introduce terms gradually, aligned with practice.



. Challenge: Abstract language without examples.
Tip: Always connect terms to real-world application.

. Challenge: Terms losing meaning in translation.
Tip: Use bilingual glossaries where appropriate.

Reflection Questions

1.  Which terms are most essential for your advocacy work?
2. How could a glossary support training in your organization?
3. What challenges have you faced in aligning vocabulary across teams?

4.  How can terms be adapted for cross-cultural contexts?

Limitations and Considerations

Glossaries provide shared language but must be contextualized. Cultural differences may
alter the meaning of certain terms. Over-formalization can discourage grassroots actors.
Practitioners should adapt and localize terms while preserving clarity.

Academic Value

This Teaching Paper contributes by bridging linguistic clarity with non-profit practice. It
demonstrates how a glossary can serve as both a training resource and a scholarly
reference, enabling more consistent academic writing, program design, and advocacy
practice.

Conclusion and Next Steps

Glossaries are powerful tools for unifying practice and learning in non-profits.
Organizations should integrate glossaries into training materials, adapt them for cultural
contexts, and revisit them regularly as new communication tools emerge. Future work
may involve digital, interactive glossaries for cross-cultural capacity building.



Suggested Citation

Kazanskaia, A. N. (2025). Teaching Paper: Glossary of Presentation and Advocacy Terms
— Building Shared Language for Effective Non-Profit Communication. NEYA Global
Publishing. https://doi.org/10.64357/neya-gjnps-presentation-glossary-2025

References
* Bryson, J. M. (2018). Strategic planning for public and nonprofit organizations. John
Wiley & Sons.

* Drucker, P. F. (1990). Managing the non-profit organization: Principles and practices.
HarperCollins.

» Kazanskaia, A. N. (2025). Audience analysis in non-profit advocacy: Strategies for
effective engagement. NEYA Global Journal of Non-Profit Studies.
https://doi.org/10.64357/neya-gjnps-audience-analysis-2025

e Kazanskaia, A. N. (2025). Public speaking as a strategic tool for non-profit
advocacy. NEYA Global Journal of Non-Profit Studies.
https://doi.org/10.64357/neya-gjnps-public-speaking-2025

e Kazanskaia, A. N. (2025). The power of effective presentations. Neya Global
Publishing.
https://doi.org/10.64357/the-power-of-effective-presentations-2025

» Kazanskaia, A. N. (2025). The power of public speaking for social impact. Neya Global
Publishing.
https://doi.org/10.64357/public-speaking-social-impact-2025

e Patton, M. Q. (2011). Developmental evaluation: Applying complexity concepts to
enhance innovation and use. Guilford Press.

* Reynolds, G. (2012). Presentation zen: Simple ideas on presentation design and
delivery (2nd ed.). New Riders.


https://doi.org/10.64357/neya-gjnps-audience-analysis-2025
https://doi.org/10.64357/neya-gjnps-public-speaking-2025
https://doi.org/10.64357/the-power-of-effective-presentations-2025
https://doi.org/10.64357/public-speaking-social-impact-2025

