Neya Global Journal of Non-Profit Studies
2025

Persuasion and Influence in
Non-Profit Advocacy:
Applying Logos, Pathos, and
Ethos for Meaningful Action

DOI: 10.64357/neya-gjnps-pwreffprs-10

~ DR.ANNA NEYA KAZANS

~ Neya Global Publishing

NE — —
S S
.- _ e




Publication and System Notice

This publication forms part of the NEYA Global Independent Knowledge Ecosystem and the Non-Profit
Knowledge Architecture (NPKA) framework developed by Dr. Anna Neya Kazanskaia.

The work is connected to an integrated system of books, research publications, educational materials,
implementation frameworks, institutional modules, and structured knowledge architecture developed for the non-
profit and social impact sector. Metadata registration, DOI infrastructure, semantic indexing, publication
structuring, and long-term attribution architecture form part of the NEYA Global Publishing system.

This publication may be indexed, referenced, archived, processed, or analyzed by academic databases, search
engines, Al systems, semantic discovery systems, and institutional knowledge infrastructures.

Institutional, organizational, implementation, curriculum, consulting, training, database integration, Al training,
or system-level use of this material requires active licensing, written authorization, or formal institutional
agreement with NEYA Global Publishing.

Unauthorized reproduction, structural extraction, dataset replication, system cloning, redistribution, or external
training use of the publication ecosystem is prohibited.

NEYA Global Publishing
Independent Knowledge Ecosystem for the Non-Profit Sector

Version 1.0 | NEYA Global Publishing Publication Protocol



Persuasion and Influence in Non-Profit Advocacy: Applying
Logos, Pathos, and Ethos for Meaningful Action

Dr. Anna Neya Kazanskaia
NEYA Global | NEYA Global Publishing

ORCID: https://orcid.org/0009-0009-5669-1676
DOI: https://doi.org/10.64357/neya-gjnps-pwreffprs-10

Abstract
Effective advocacy depends not only on well-crafted messages but also on the advocate’s

ability to persuade and influence audiences. This article examines strategies for integrating
classical rhetorical appeals—Ilogic (logos), emotion (pathos), and credibility (ethos)—into
non-profit advocacy to inspire action and foster social change. It explores the design of clear
and compelling calls to action and provides techniques for anticipating and handling
objections constructively. Case studies from health, education, and environmental
campaigns illustrate how combining evidence-based reasoning, emotional narratives, and
credible endorsements strengthens message persuasiveness and audience engagement. By
applying these principles, advocates can mobilize support, enhance trust, and promote
collective action, maximizing the impact of their advocacy initiatives across diverse

audiences and cultural contexts.

Keywords
persuasion; advocacy influence; logos; pathos; ethos; calls to action; objection handling;

non-profit communication

1. Introduction
Non-profit advocacy requires more than conveying facts; it necessitates the ability to

persuade and influence audiences to act in support of a cause. Advocates who skillfully
integrate logic, emotion, and credibility into their messaging increase the likelihood of
mobilizing support, fostering trust, and driving meaningful change. This article examines
rhetorical strategies for advocacy, the role of clear calls to action, and methods for
addressing audience objections, providing practical guidance for effective persuasive

communication.

2. Context and Background
Classical rhetoric, dating back to Aristotle, emphasizes three pillars of persuasion: logos

(logical reasoning), pathos (emotional appeal), and ethos (credibility) (Aristotle, trans.

1991). Modern communication theory affirms that combining these elements enhances
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comprehension, engagement, and audience motivation (Denning, 2011; McQuail, 2010).

Effective advocacy further relies on clear calls to action and proactive objection

management, particularly when addressing culturally diverse or resource-limited audiences
(Bryson, 2018; Patton, 2015).

3. Core Dimensions and Approaches
3.1 Logos: Logical Appeals

Present evidence-based arguments using statistics, research findings, and structured
reasoning.

Organize points sequentially: outline the problem, present solutions, and justify
recommended actions.

Example: “Studies show that providing clean water reduces disease by 50% in rural
communities. Investing in water infrastructure is cost-effective and improves public

health outcomes.”

3.2 Pathos: Emotional Appeals

Evoke empathy, hope, or concern through storytelling and appeals to shared values.
Personal narratives illustrate the human impact of social issues.
Example: “Imagine a child walking miles daily to fetch water. By supporting our

cause, you can provide a well and change their life.”

3.3 Ethos: Credibility

Demonstrate trustworthiness, expertise, and integrity.

Cite respected authorities or community leaders, and highlight personal experience
and commitment.

Example: “As someone who has worked in this community for over a decade, I have

seen firsthand the impact of these programs.”

3.4 Calls to Action

Provide specific, actionable, and time-sensitive instructions.
Use clear language, emphasizing the benefit of participation.
Example: “Donate today to provide mosquito nets to families in need” or “Sign our

petition to support new conservation laws.”

3.5 Handling Objections
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* Anticipate common concerns, such as skepticism or limited resources.
* Respond constructively using active listening, evidence, empathy, and transparency.
e  Example: “If financial contributions are limited, volunteering or spreading awareness

are valuable ways to help.”

4. Case Studies and lllustrative Examples
* Health Advocacy: Combining data on disease reduction, Amina’s personal story, and

expert endorsements motivates clean water initiatives.

* Education Campaigns: Testimonials from students and teachers, alongside literacy
improvement statistics, encourage donations and volunteer participation.

* Environmental Initiatives: Before-and-after reforestation images, coupled with
petitions and fundraising campaigns, foster collective action and long-term

engagement.

5. Discussion
Persuasion in advocacy requires balancing rational arguments, emotional engagement, and

credible presentation. Challenges include cultural diversity, audience skepticism, and
resource limitations. Effective strategies integrate rhetorical appeals, clear calls to action,
and proactive objection handling. Tailoring persuasive approaches to audience context,

values, and capacity strengthens engagement and fosters support.

6. Conclusion
Persuasive advocacy hinges on combining logos, pathos, and ethos to create compelling,

actionable messages. Clear calls to action guide audience behavior, while anticipatory
objection management maintains credibility and trust. Case studies demonstrate that
integrating logic, emotion, and credibility enhances engagement, mobilizes support, and
promotes collective action. Non-profit advocates who employ these strategies can maximize

the impact of their messaging, inspiring meaningful social change across diverse audiences.
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