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Abstract

Shared language is essential for effective collaboration, communication, and
accountability in the non-profit sector. This Teaching Paper presents a glossary of key
fundraising and donor engagement terms, including concepts such as corporate
partnership, digital fundraising, donor engagement, key performance indicators (KPIs),
and impact reports. Each definition is presented in clear academic language, with
practical notes highlighting its application in non-profit practice. The glossary serves as
both a reference tool for students, practitioners, and consultants, and as a teaching
resource that can be integrated into training and classroom discussions. By standardizing
terminology, the paper helps reduce miscommunication, strengthens professional
capacity, and supports evidence-based fundraising and engagement strategies.
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Executive Summary

Fundraising and donor engagement require a clear understanding of shared terms.
Misunderstandings in definitions can lead to misaligned strategies, donor confusion, and
reduced impact. This Teaching Paper provides a comprehensive glossary of terms
relevant to fundraising, donor engagement, and non-profit management. Organized
alphabetically, it combines concise academic definitions with practical notes for
implementation. For example, the entry for “Digital Fundraising” explains both the
technical aspect of using online platforms and the practical implication of reaching global
donor bases. This glossary is designed as a practical reference for non-profit
professionals, an academic tool for courses on fundraising and social impact, and a guide
for consultants advising non-profits.
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Purpose and Learning Objectives
Purpose: To equip non-profit professionals and students with a shared vocabulary for
effective fundraising and donor engagement.

Learning Objectives: By the end of this paper, readers will be able to:

. Understand and apply key fundraising and donor engagement terms.
. Use standardized terminology in proposals, reports, and campaigns.

. Integrate definitions into training and professional development.

. Strengthen communication with donors, stakeholders, and colleagues.

Background and Context

Fundraising is a discipline that integrates strategy, communication, and management.
According to Bryson (2018), clear language strengthens strategic alignment and planning
processes. Drucker (1990) noted that non-profits must communicate mission and results
in ways stakeholders can understand and trust. Patton (2011) emphasized that evaluation
and reporting depend on precise definitions of key terms such as outcomes, indicators,
and impact. This glossary draws on both academic literature and professional practice to
standardize definitions used in fundraising and donor engagement.

Glossary of Terms
(Selected entries with practical notes; all entries included in alphabetical order)

. Annual Report: A comprehensive yearly document reporting organizational
activities and finances. Practical note: Builds donor trust through transparency.

. Art Auction: A fundraising event where artwork is sold to the highest bidder.
Practical note: Combines cultural value with donor engagement.

. Board Members: Individuals serving on a non-profit’s board of directors.
Practical note: Provide governance, oversight, and credibility.

. Brand Visibility: Recognition of an organization’s name and mission by external
audiences. Practical note: Essential for donor acquisition.



Budget: A financial plan detailing income and expenditures. Practical note:
Demonstrates fiscal responsibility to donors.

Capacity Building: Strengthening organizational skills, resources, and systems.
Practical note: Enhances long-term fundraising sustainability.

Case Study: An in-depth examination of a specific event or program. Practical
note: Useful for donor reports and academic publications.

Community Engagement: Collaborative work with community groups.
Practical note: Ensures local ownership of projects.

Corporate Partnership: Collaboration with businesses to achieve shared goals.
Practical note: Can provide financial and in-kind support.

Corporate Social Responsibility (CSR): Business commitment to social and
environmental responsibility. Practical note: Aligns non-profits with socially
responsible brands.

Crowdfunding: Raising funds from many people online. Practical note:
Effective for grassroots campaigns.

Data Analytics: Examination of datasets for insights. Practical note: Informs
donor targeting and campaign strategies.

Development Officer: Staff member focused on donor relations and fundraising.

Digital Fundraising: Online methods of raising funds (social media,
campaigns).

Donor Engagement: Relationship-building with donors for retention and
loyalty.

Evaluation Plan: Framework for assessing project outcomes.
Event Coordinator: Professional overseeing event logistics.
Executive Summary: A concise project or proposal overview.
Fundraising Campaign: Organized effort to raise funds over time.
Fundraising Manager: Oversees all fundraising activities.

Grant Proposal / Grant Writing: Documents submitted to secure external
funding.



. Impact Report: Demonstrates project outcomes and donor contributions.
. Key Performance Indicators (KPIs): Metrics for tracking performance.

. Marketing and Communications Specialist: Staff responsible for messaging
and campaigns.

. Matching Gift: Corporate program doubling employee donations.

. Mentorship Program: Structured guidance and support initiative.
. Online Auction: Internet-based fundraising event.
. Peer-to-Peer Fundraising: Donors fundraise through personal networks.
. Project Management Tools: Software supporting project planning and tracking.
. Proposal Writing: Developing documents requesting funding or support.
. Social Media Campaign: Coordinated digital effort to reach audiences.
. Sponsorship Proposal: Document offering benefits to corporate sponsors.
. Stakeholder: Any individual or group affected by an organization.
. Strategic Plan: Long-term document outlining mission-driven goals.
. Virtual Event: Event held online.
. Volunteer Coordinator: Staff responsible for recruiting and managing
volunteers.
. VR Experience: Use of virtual reality for immersive donor engagement.
Case Study

A small cultural NGO in Europe launched a peer-to-peer fundraising campaign supported
by a clear glossary of terms for volunteers and staff. By standardizing definitions such as
“donor engagement,” “impact report,” and “KPIs,” the NGO ensured consistent
communication across teams and with donors. This clarity improved proposal writing,
enhanced donor trust, and increased campaign efficiency, resulting in a 25% growth in

donor retention.



Common Challenges and Tips

. Inconsistent terminology: Create internal glossaries for staff training.
. Overly technical definitions: Translate jargon into donor-friendly language.
. Failure to update terms: Revise glossaries annually to reflect sector changes.

Reflection Questions

1. Which terms in this glossary are most critical for your organization’s fundraising
success?

2. How can standardized definitions improve communication with donors and
stakeholders?

3. What systems can you create to ensure staff consistently apply these terms?

Limitations and Considerations

A glossary is a living document—terms evolve with practice and technology. For
example, digital fundraising and VR engagement are rapidly changing fields that require
continual updates. Organizations should adapt this glossary to their cultural and sector-
specific contexts.

Academic Value

This Teaching Paper enhances both academic and practical understanding by
consolidating key fundraising and engagement terminology. It supports teaching in
university classrooms, professional training, and non-profit management courses while
offering practitioners a practical reference for everyday work.

Conclusion and Next Steps

Shared vocabulary strengthens fundraising and engagement practices. Non-profits should
adopt glossaries internally, update them regularly, and integrate them into staff training
and donor communication. Next steps include adapting this glossary into training
modules and embedding it within strategic planning documents.
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