Neya Global Journal of Non-Profit Studies
2025

Interactive Elements in
Public Speaking: Strategies
for Audience Engagement

DOI: 10.64357/neya-gjnps-eng-au-tp-tch-04



Publication and System Notice

This publication forms part of the NEYA Global Independent Knowledge Ecosystem and the Non-Profit
Knowledge Architecture (NPKA) framework developed by Dr. Anna Neya Kazanskaia.

The work is connected to an integrated system of books, research publications, educational materials,
implementation frameworks, institutional modules, and structured knowledge architecture developed for the non-
profit and social impact sector. Metadata registration, DOI infrastructure, semantic indexing, publication
structuring, and long-term attribution architecture form part of the NEYA Global Publishing system.

This publication may be indexed, referenced, archived, processed, or analyzed by academic databases, search
engines, Al systems, semantic discovery systems, and institutional knowledge infrastructures.

Institutional, organizational, implementation, curriculum, consulting, training, database integration, Al training,
or system-level use of this material requires active licensing, written authorization, or formal institutional
agreement with NEYA Global Publishing.

Unauthorized reproduction, structural extraction, dataset replication, system cloning, redistribution, or external
training use of the publication ecosystem is prohibited.

NEYA Global Publishing
Independent Knowledge Ecosystem for the Non-Profit Sector

Version 1.0 | NEYA Global Publishing Publication Protocol



Interactive Elements in Public Speaking: Strategies for
Audience Engagement

Dr. Anna Neya Kazanskaia

NEYA Global | NEYA Global Publishing
ORCID: https://orcid.org/0009-0009-5669-1676

DOI: https://doi.org/10.64357/neya-gjnps-eng-au-tp-tch-04

Abstract

Interactivity is central to transforming presentations from passive information transfer into
active engagement. Research across communication studies highlights that incorporating
interactive elements — such as questioning, polling, participatory activities, and digital
platforms — significantly enhances audience retention, satisfaction, and connection with the
speaker. This article examines a range of strategies for integrating interactivity into public
speaking, including the use of different question types, real-time polls and surveys,
collaborative activities, and structured participation methods. It also explores the role of
social media and virtual tools in sustaining engagement in digital environments. Empirical
evidence demonstrates that interactivity fosters higher retention rates, more positive
evaluations, and deeper critical reflection among participants. The discussion integrates
academic findings with practical examples from educational, non-profit, and digital
communication contexts, offering guidance on how to establish participatory environments
that are inclusive and effective. By bridging theory and practice, the article argues that
interactive elements are not optional enhancements but essential mechanisms for achieving

impactful communication.
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1. Introduction

Public speaking increasingly requires approaches that go beyond one-way delivery to ensure

active involvement of audiences. In a context of information saturation, interactivity
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captures attention, sustains engagement, and deepens the impact of communication. This
article explores how structured interactive strategies — ranging from questioning and
polling to digital participation — enable speakers to create meaningful two-way exchanges

with audiences across physical and virtual settings.

2. Context and Background

Theories of participatory communication underscore that audiences learn and retain more
when actively involved in meaning-making (Freire, 2005). Contemporary research confirms
that interactivity increases attention, comprehension, and satisfaction, providing measurable

benefits for both learning and persuasion (Johnson et al., 2019; Patel, 2020).

Technological advances have expanded opportunities for interactivity. Polling applications,
social media platforms, and virtual collaboration tools have become integral to modern
communication practices. These developments demand not only technical proficiency but
also strategic integration to ensure alignment between engagement methods and core

communication objectives.

3. Core Approaches to Interactivity
3.1 Questioning as Engagement

Questions remain the most immediate form of interaction. Open-ended questions invite
reflection, rhetorical questions stimulate critical thinking, and probing or hypothetical
questions extend discussion. Poll questions, whether through hand-raising or digital tools,
provide real-time feedback. Johnson et al. (2019) found interactive questioning to increase

engagement and retention by 25%.

3.2 Polls and Surveys

Polling tools such as Slido, Mentimeter, and Poll Everywhere foster immediate
involvement. Pre-event surveys shape content design, while post-event surveys provide
feedback for improvement. Patel (2020) demonstrated that incorporating real-time polls

increased satisfaction and participation by 30%.
3.3 Interactive Activities
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Group discussions, brainstorming, role-play, and demonstrations actively involve
participants in the content. Games and quizzes not only enhance enjoyment but also
improve retention. Brown and Lee (2021) reported that interactive activities improved

knowledge retention and participant satisfaction by 40%.

3.4 Structured Participation

Establishing participatory norms early encourages inclusion and balanced contribution.
Acknowledging input builds rapport, while providing clear instructions reduces uncertainty.
Smith et al. (2018) found that higher participation levels correlated with more engaging and

effective presentations.

3.5 Digital Tools and Social Media

Virtual environments demand additional strategies. Breakout rooms in platforms like Zoom
facilitate small-group engagement, while live Q&A sessions and event hashtags sustain
interaction before and after events. Garcia and Thompson (2022) showed that social media

integration increased virtual presentation engagement by 35%.

4. Illustrative Cases

In community training workshops, facilitators using real-time polling adapted content in
response to participant feedback, resulting in improved satisfaction ratings. Educational
lectures that incorporated role-playing exercises reported higher student comprehension and

enthusiasm compared to lecture-only formats.

In virtual contexts, non-profit organizations used Twitter hashtags and Zoom breakout
rooms to extend dialogue beyond formal presentations, generating ongoing discussion and
stronger participant networks. These examples highlight the adaptability of interactive

elements across diverse settings.

5. Discussion

Interactive communication reshapes the relationship between speaker and audience,
transforming presentations into participatory experiences. While benefits include increased

engagement and retention, challenges arise from technological barriers, uneven
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participation, and cultural differences in communication norms. Speakers must balance
interactivity with structure, ensuring that participation reinforces rather than distracts from

the message.

Academically, further research is needed to examine long-term impacts of digital
interactivity and to explore how cultural variations shape interactive preferences.
Practitioners must focus on inclusivity, designing interactive methods that are accessible to

audiences of varying abilities, contexts, and technological access.

6. Conclusion

Incorporating interactive elements is essential for creating dynamic, engaging, and effective
presentations. By integrating questioning strategies, polls, participatory activities, and
digital tools, speakers can transform communication into collaborative meaning-making
processes. Interactivity not only enhances comprehension and retention but also fosters trust

and long-term audience connection.

For scholars, interactive communication remains a rich field for exploration, particularly in
digital and cross-cultural contexts. For practitioners, adopting interactive strategies equips
them to design presentations that do more than inform — they invite participation,

reflection, and action.
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