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Abstract

Nonprofit organizations increasingly depend on social media for communication,
engagement, and fundraising. Yet, the digital environment poses significant compliance
risks, including data protection, copyright infringement, advertising violations, and
accessibility gaps. This Teaching Paper outlines best practices for nonprofit social media
compliance, offering a structured approach to mitigate risks and maintain stakeholder trust.
Building on strategic management (Bryson, 2018), nonprofit performance (Drucker, 1990),
and ethical communication principles, this paper provides actionable guidance. Practical
notes accompany each compliance area, with an appendix table for direct application. A case
study illustrates how a nonprofit successfully avoided reputational and legal risks by

embedding compliance practices into its social media strategy.
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Executive Summary
This Teaching Paper introduces nonprofit professionals to essential compliance practices in

digital communication. Four domains are emphasized:

* Data Protection: Secure consent, transparency, and responsible data use.

e  Copyright Laws: Use original or licensed material to avoid infringement.

* Advertising Regulations: Disclose sponsorships and comply with legal guidelines.

*  Accessibility: Ensure inclusive design with alt text, captions, and universal access.
By following these practices, nonprofits protect their reputation, comply with regulations,

and foster inclusive engagement.
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Purpose and Learning Objectives
The purpose of this Teaching Paper is to strengthen nonprofit resilience in the digital space.

By the end, readers should be able to:

1. Identify compliance risks in nonprofit social media use.

2. Apply best practices in data, copyright, advertising, and accessibility.
3. Develop internal policies to institutionalize compliance.
4

Align ethical digital communication with mission-driven goals.

Background and Context
Nonprofits rely on trust to operate effectively. As Drucker (1990) noted, credibility is a

nonprofit’s most important asset. Bryson (2018) emphasized that strategy must account for
legal and ethical risks. Social media amplifies both opportunities and threats—missteps in
copyright, data handling, or transparency can rapidly escalate into crises. Patton (2011)
highlighted the need for adaptive systems to handle complexity, making compliance

frameworks essential for digital strategy.

Practical Guide: Best Practices
Data Protection

e Obtain explicit consent before collecting personal data.
e  (learly inform users about how their data will be stored, shared, and used.
Copyright Laws
e  Secure permission before using third-party content (images, videos, music, text).
e Use Creative Commons or paid licenses when necessary.
Advertising Regulations
* Disclose sponsored content and partnerships.
* Follow national guidelines (e.g., FTC in the United States).
Accessibility
e Add alt text to all images for screen readers.
e  Provide subtitles for videos.

e Follow WCAG accessibility standards to ensure inclusivity.

Case Study

A European nonprofit advocating for disability rights integrated compliance into its digital

strategy. By consistently adding alt text and subtitles, it increased engagement among
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visually and hearing-impaired audiences. When launching a corporate-sponsored campaign,
the team disclosed sponsorships, avoiding criticism and meeting regulatory requirements.
During a data privacy review, auditors praised its transparent consent forms. These practices

strengthened the nonprofit’s reputation as a trustworthy and inclusive actor.

Common Challenges and Tips
* Overlooking accessibility: Start by adding alt text and captions as a basic standard.

e Copyright confusion: Train staff on Creative Commons licenses.
e Data protection overload: Develop simple consent forms and privacy FAQs.

* Inconsistent disclosure: Use templates for sponsored content.

Reflection Questions
1. What compliance risks are most relevant for your organization?

2. How can you integrate accessibility practices into daily social media work?
3. What internal policies could ensure consistent copyright and data protection
practices?

4. How do compliance practices reinforce organizational trust with stakeholders?

Limitations and Considerations
Compliance requirements differ by country and jurisdiction. Global nonprofits must adapt

standards across contexts. Compliance should not be reduced to a bureaucratic checklist; it

must be embedded into organizational culture.

Academic Value
This Teaching Paper contributes to nonprofit communication studies by linking compliance

to strategic resilience and ethical engagement. It operationalizes abstract principles —trust,

accountability, inclusivity —into concrete social media practices.

Conclusion and Next Steps
Compliance on social media is essential for safeguarding nonprofit legitimacy and

stakeholder trust. By adopting structured practices in data protection, copyright, advertising,
and accessibility, organizations minimize risks while enhancing inclusivity. Future steps
include developing global compliance toolkits and integrating Al-based monitoring tools to

support small organizations.
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Appendix: Social Media Compliance Best Practices (PAUK
Table)

Domain Best Practices

Data Protection Obtain explicit consent; Inform users how data will be used.

Copyright Laws Get permission for copyrighted materials; Use licensed or self-created

content.

Advertising Disclose sponsored content; Follow regulatory guidelines (e.g., FTC).
Rules

Accessibility  Add alt text; Use subtitles; Follow web accessibility standards
(WCAQG).
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