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Abstract 
Social media plays a central role in nonprofit communication, yet many practitioners lack 
clarity on the technical terms, metrics, and tools necessary to manage campaigns effectively. 
This Teaching Paper presents a comprehensive Glossary of Social Media Terms, covering 
analytics tools, engagement and conversion metrics, content formats, compliance 
frameworks, and management roles. Each entry provides both a definition and a practical 
note for nonprofit use. Drawing on Bryson’s (2018) work on strategic clarity, Drucker’s 
(1990) emphasis on nonprofit performance, and Patton’s (2011) focus on adaptive learning, 
this glossary bridges academic insight with practice. By consolidating terminology into one 
resource, the paper fosters consistent understanding across nonprofit teams and supports 
capacity building in digital communication.

Keywords 
Social Media; Nonprofit Communication; Analytics; Engagement Metrics; Digital Strategy; 
Content Creation; Online Fundraising

Executive Summary 
This Teaching Paper provides nonprofit professionals with a complete glossary of 30+ 
essential social media terms. Topics range from analytics and performance measurement 
(CTR, impressions, engagement metrics) to roles and responsibilities (content creator, 
community manager), as well as content formats (stories, live video, YouTube playlists). 
Each term is explained and contextualized with practical nonprofit applications. The 
glossary serves as a foundation for team training, campaign evaluation, and cross-sector 
collaboration.
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Purpose and Learning Objectives 
The purpose of this Teaching Paper is to create a shared vocabulary for nonprofits working 
with social media. By the end, readers should be able to:

1. Define core digital communication concepts.
2. Apply terminology when designing and evaluating campaigns.
3. Strengthen internal training and collaboration through shared language.
4. Recognize how academic frameworks connect to practical tools.

Background and Context 
Digital communication is essential for nonprofits, but misaligned terminology can create 
confusion and inefficiencies. Bryson (2018) highlights clarity as key to strategic 
management. Drucker (1990) stressed that nonprofits must measure and communicate their 
mission effectively. Patton (2011) emphasized adaptive evaluation, which requires precise 
metrics. This glossary provides both conceptual definitions and practical guidance for 
nonprofit professionals working in digital spaces.

Practical Guide: Glossary of Terms 
• Analytics Tools: Software used to collect and analyze data from social media 

platforms. 
Practical note: Tools like Google Analytics and Facebook Insights allow nonprofits to 
track impact across campaigns.

• Audience Growth Metrics: Track the increase in followers or subscribers over time. 
Practical note: Helps measure whether campaigns are building a sustained 
community.

• Call to Action (CTA): Statement prompting immediate response (e.g., “Donate 
Now”). 
Practical note: Strong CTAs convert attention into action.

• Click-Through Rate (CTR): Percentage of users who click a link compared to those 
who view it. 
Practical note: Critical for measuring success of donation and event links.

• Community Manager: Team member engaging with followers and moderating 
discussions. 
Practical note: Builds relationships and protects organizational reputation.

• Content Calendar: Schedule of planned content for social media. 
Practical note: Ensures consistency and balance across post types.
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• Content Creator: Staff or volunteer producing engaging posts, graphics, or videos. 
Practical note: Provides the creative backbone of campaigns.

• Conversion Metrics: Measure actions after engagement (sign-ups, donations). 
Practical note: Demonstrates whether social media activity leads to impact.

• Crisis Response Plan: Pre-established plan for handling crises. 
Practical note: Saves time and protects reputation during emergencies.

• Digital Communication Laws: Regulations such as GDPR, copyright, and 
advertising rules. 
Practical note: Ensure compliance to avoid penalties and maintain trust.

• Engagement Metrics: Likes, comments, shares, retweets, and clicks. 
Practical note: Indicate resonance but must be paired with deeper metrics.

• Facebook Insights: Analytics tool for Facebook Pages. 
Practical note: Provides detailed demographic and engagement breakdowns.

• Google Analytics: Tool tracking website traffic and user behavior. 
Practical note: Connects social media to website conversions.

• Hashtags: Keywords with # used to categorize content. 
Practical note: Expand visibility and track campaign discussions.

• Impressions: Total number of times content is displayed. 
Practical note: Measures visibility but not necessarily engagement.

• Influencers: Individuals with large followings who can shape opinions. 
Practical note: Collaborations can extend nonprofit reach.

• Interactive Content: Polls, quizzes, contests. 
Practical note: Builds community engagement through participation.

• LinkedIn Groups: Professional communities for networking and discussion. 
Practical note: Useful for advocacy and professional outreach.

• Live Video: Real-time video streaming for events or Q&A. 
Practical note: Increases authenticity and direct engagement.

• Monitoring Tools: Track mentions and conversations in real time. 
Practical note: Early detection of crises or donor feedback.

• Reach Metrics: Number of unique users exposed to content. 
Practical note: Complements impressions for a fuller picture.

• SMART Framework: Goal-setting method (Specific, Measurable, Achievable, 
Relevant, Time-bound). 
Practical note: Ensures communication goals are realistic and trackable.
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• Social Media Analyst: Team member tracking and interpreting campaign data. 
Practical note: Turns numbers into insights for decision-making.

• Stories: Temporary posts that disappear after 24 hours. 
Practical note: Good for real-time and behind-the-scenes updates.

• Target Audience: Specific group a nonprofit aims to reach. 
Practical note: Defining audience ensures efficient resource use.

• Twitter Chats: Scheduled hashtag-based discussions. 
Practical note: Facilitate thought leadership and network growth.

• Unique Reach: Number of unique users who have seen content. 
Practical note: Avoids double-counting impressions.

• User-Generated Content: Posts created by community members. 
Practical note: Builds trust and shows supporter ownership.

• Video Content: Pre-recorded or live videos. 
Practical note: Most engaging format for storytelling.

• Visual Content: Images, graphics, videos to make posts engaging. 
Practical note: Essential for attention in fast-scrolling feeds.

• YouTube Playlists: Organized collections of related videos. 
Practical note: Keeps viewers engaged for longer and increases watch time.

Case Study 
A global health nonprofit adopted this glossary as part of staff training. Volunteers learned to 
distinguish between reach metrics and engagement metrics, enabling clearer reporting to 
donors. The team began applying the SMART framework to set campaign goals, tracked 
conversion metrics for donations, and used monitoring tools for early crisis detection. 
Within six months, communication became more consistent, and donor reports were more 
precise, improving transparency and trust.

Common Challenges and Tips 
• Overwhelming terminology: Focus training on 5–6 core terms before expanding.
• Inconsistent use: Standardize glossary terms in manuals and onboarding.
• Evolving platforms: Update definitions annually as platforms change.

Reflection Questions 
1. Which terms are most frequently misunderstood in your organization?
2. How can this glossary support staff training and volunteer onboarding?
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3. Which metrics best reflect both online engagement and mission-driven impact?

Limitations and Considerations 
Social media platforms evolve quickly, and definitions may shift. Global nonprofits must 
adapt terminology to cultural and linguistic contexts, ensuring inclusivity.

Academic Value 
This glossary strengthens both scholarship and practice by providing shared terminology for 
nonprofits. It connects theoretical planning frameworks to practical communication tools, 
enhancing clarity in digital strategy and evaluation.

Conclusion and Next Steps 
A shared vocabulary is essential for effective nonprofit communication. This glossary 
should be integrated into staff training, campaign planning, and reporting systems. Future 
work includes creating multilingual, interactive versions for global access.
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